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Forever fascinated by lfe in the wilderness,

internationally renowned Danish scientist Eske
Willerslev is pushing the boundaries of our

the human past i
'DNA tachnology and unique relationships with
indligenous peoples. Willersiev’s next stop s the.
junction between populations anddiseases
- and maybe even Mars.
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Saira
Aa Bb Cc Dd Ee Ff Gg Hh i Jj Kk LI Mm
Nn Oo Pp Qg Rr Ss Tt Uu Vv Ww Xx Yy Zz

Yantramanav
Aa Bb Cc Dd Ee Ff Gg Hh i Jj Kk LI Mm Nn Oo Pp Qq Rr
Ss Tt Uu Vv Ww Xx Yy Zz

Sitka
Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk LI Mm Nn Oo Pp
Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz

Montserrat
Aa Bb Cc Dd Ee Ff Gg Hh li Jj Kk LI Mm Nn Oo
Pp Qg Rr Ss Tt Uu Vv Ww XX Yy Zz

Orbitron
HaBbCcOdEeFFGgHNIi Jj Kk LLMmM NRN
OoPpOgRrSs TtUu VV Ww XX Yy Zz

Lora
Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk LI Mm Nn Oo Pp
Qg Rr Ss Tt Uu Vv Ww Xx Yy Zz

Type Pairings Used

T

Fredoka One
Aa Bb Cc Dd Ee Ff Gg Hh li Jj Kk LL Mm Nn Oo Pp
QqRr Ss Tt Uu Vv Ww Xx Yy Z2

Impact
RaBhCcDdEe FiGYHh i JjKkLIMM Nn Oo Ppn Qu RrSs Tt
Uu Uv Ww Xx Yy 2z

Type Considerations:

American Typewriter
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

IBM Plex Mono
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz

Roboto
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz

Arbotek
ABCDEFGHIJKLMNOPOQR/TUYWXYZ
abedefghijkimnopqrstuvwxyz

Arbotek Light
ABCDEFCHIJKLMNOPQR/TU-
VWXYZ

Almarai
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
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The New Trend in Ul Design:
An Overview of Neumorphism
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Digital Versions 2

The
in Ul Design:
An Overview of

User Expertise
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Ul Design:

An Overview of: Neumorphism

The New Trend in Ul Design:
An Overview of Neumorphism
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ive observations. And sure, we can use Al to improve ol nts of data and ma machine learning and Al algori Augment rtual reality (VR) are rap
design thirking session (thanks t 5,1t cannot connect with peo-  involves training an algorithm to recognize pattens in Here are some of the most popular and widely used gen- iy growing fields that are revolutionizing the way we
incent Hunt ple on an emotional level in the same way that humans  data and make predictions based on those patter Al tools to explore and get s interact with digital content. As such, learning design for
)! But what about Ethics and Mora can. Followership is not just a iding information ~ Generative Al algoriths take this a step further, using easingly important for
can only make decisions based on o making decisions based on data, t's about buiding hese patterns to generate new content that resembles GPT3: Developed by Openal, GPT-3 is one of the most signers who want to stay ahead of the curve and cre

SOOI CAIMOY G A
vailable. It can  innovati

s eaming trust, and inspiring people to take  the original data powerful and versatie generative Al tools er experiences

programimed witt annot make ethical or mo
judgments based on the broader context of a situa action generate human-lke text, answer questions, and even

The ole of the promt s to guide the generative Al al wiite code. Designing for AR and VR requires a unique set of skils
en when it comes to the abilty of making = Humans can read betwees fith i the direction of the desired outcome. For exarm: Uberduck: This is a generative Al tool specifically de- and considerations. In AR, designers must take into
s important to remember that CEOs are rarely the ones  empathize ple,  prompt for & generative music algorithm might signed for creating unique and interesting sounds. It uses  account the physical environment in which their de
are all essential components of eff specify the genre of music, the length of the piece, and machine learning algorithms to ana will be experienced, and how the digital content they

ollowership. Moreover, folowership is n o be used. A prompt for a generative art i create new sounds that are simila in style or mood.  create will interact with and enhance that environment

ble to communicate with people, but  algorithm might specify the color palette, the style, and Midjourney: This is a generative Al ool that creates This reqires an understanding of how 1o use visual and

he answers all the time, but

also to build a relationship of trust and influence. People  the subject m sing a combination o decp auto oues 0 uide usrs rough he AR eperence and

unique, abstract images b

orks.

end to follow those whom they respect and trust, and A learning and neural net e a seamiess integration between the digital and
eople. ical t

generative A algortim. A wel-desi

answers are explored.

images, and Midjourney will use physical worlds,

lacks the ability to build such relationships with

1o generatenew. sutealmages tha re smiarnile In VR, designrs ms reat immersive hree dmension

Adaptabity

environments that allow users to ful

s creative, engaging, and meaningful, or color.
Itin content that BERT. Short for Bidirectional Encoder Representations  tal cants

Part Two: new skills to stat developing today

erform specific tasks and is imited by
in way that feels natural and intutive. This

derstanding of how to create realistic ligh
ents within the virtual space,

designed prompt can

by its programming As technology continues to advance at a rapid pace, it's

or individuals to devel

oming increasingly importan Jeant unappesing, ot even of ners, BERT s a powerful tool fo

other hand, can quickly adapt to changin

used for tasks such as ing, textures, and mow
vell a5 how to create a sense of depth and

and learn new skill 0p the skills necessary to stay ahead of the curve. Two processing. t can

crucial for the Tolear

areas of expertise that are particula

n generative Al prompt design, one must have jon, named entity recognition, and question

Al models rely on large amounts of data to learn and ureare generativ Al prompt cesn and A &.VR design. 2 S0 undertanding of A and machin eaming algo Iy reflects the user's position and movements

make predictions. However,this data is often biased ant fithms, as well a5 a deep knowledge of the domain in veloped by Google, DeepDrearm i within the VA environment

incomplete, which can limit 1 Generative Al prompt design which they wis! This may al networks to generate surreal and ab-

tuations or environments. erative Al prompt design is a feld of study that invalve studying ory,or lterature from existing images, for AR and VR requires a combination
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The in Ul Design:

An Overview of

User Expertise:

AN

06 How to Find your Niche as a UI/UX Designer

Vasil Nedelchev reflects on his.

design career and dives into the

depths of being a UI/UX designer.

Nedelchevt explores the pros and

cons of the “Five ways to position

yourself” in the design industry.

08 How Much Personalization is Enough in UX Design

Personalization and customization
are effective UX approaches that
aid users in avoiding undesired
content, but they can also cause
allenges. Maria Kasym
covers the main drawbacks of

excessive personalization and
customization: Lack of diversity;
Content redundancy;"Creepy
effect” of personalization;
Cognitive overload caused

by overcustomization.
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Neumerphism 101
Neumaorphi design has vee common characteristics:
monochromatic colorschemes on contras,and suble shadows
Ui ableto apply these tais to 3 wide range of design
mponents tha et neumorphis'ssoft esthete, Let's ook

The New Trend Exckmnt o st ke et sy
in UI Design ol A ot s ol 0 some
An Overview of

might ind ying around
calulator abandons skeumarphiss e

entational endering

ks o oo o distingy

techiues an rles on shapes and b

s various sectons.

Neumorphi design craws from both skeumorphism antfa
fete vith suotie

design by paiing s monochromatic coor
Shadows that make the calculators buttons sppear tacte. The
lowered contast between foreground and background givs the

a softinish, and the overal efec is a simplfedreaism,

Neumorphic design is a visualtrend that has gained traction
with JUX designers and become a popular aesthetic choice.
for contemporary soffware, websites, and mobile apps.

el components s time ntensive and requires ahigh degree of echric
trend that has gained racion  When Apple released the Macintosh n 1984, it was the it e g
vith Ul designers and becorne sl compute with a graphical ser iteface. A th e, e e e s
a populr sestheic choice Apple cofounder Stova Jobs believed that familar icons and PR,
for contemporary software, ymbols, such s trash canor a fokder would help st time

a digttera reboot of 19608 minimalam, it design sripped nter

protorealism and 30 design,  steerd the company’s Ul sesthetc towrd skeuomorpriam, a style

2 O ) CETEroa  eeclneann e b s
But as the world became more refint on mobile devices, the fimits. pervealism and minimalism, neumorphism uses colors, textures, and oo

The Pros and Cans of Neumrphic Design
Al design trends have benefs

s have th abity t breathe new

Examples of Neumorphic Design
Now thatyou're aware o s unique atribues,you'l notce s Wihen used

thaughtuly
o

neumorphism e

et

esign

Fulies arfse when rends

industies sueh as automotive, enertainment, heathcare,
and finance have been reimagining nteface componeris are forced nto appications where they don't serve users.
Wit neumorphism's sgnatute ook (e Let's explore the pros and cons of neumorphic design to

- beter understand s iy,

o pros
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Simplchy,neumorphim's eaistic qualies can make Ul compo

nents appear more tatieand may help signify nteractivy o uses.
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1o schiee it softlok can Hinder resdabiity and make t i

Fan speed for users to entiybuttons, icon, forms, and other importan
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Neumorphic Design s Timeless.
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Creativity can vary widely across different regions and commun

What are the e e, o ot o e o

——— e e e e
designers BRI g:;_wm

need to S e e
stay relevant e DT SRR

fon are essential. Al lacks the abilty to feel emotion

in the e s ek ez eoond o e

Part One:theskis Al can't replace

next decade? e i s G0 T
ure professional lfe. The o for it concern s that Today's st 1o bing o tomorow cation and interaction, and our ability to understand and
Al has the potential to take over many tasks that design-  Despite these concerns, designers can take comfort in respond to them is a cruclal part of our emotional intell
ers currently perform, threatening their ivelihood: the fact that Al cannot replace the human touch and cre gence
One of the most significant concerns for designers s that ~ INSight that human designers possess. Designers car perspective of others. Empathy is an essential compo
Y

The role of the prompt s 10 guide the generative Al algo-
fith in the direction o the desired outcome. For exam: Uberduck: Th
rompt for a generative music algorithm might

igning for AR and VR
sis ifcally de- and considera
signed for creating unique and nteresting sounds. It uses  account the physical environment in which their desig

auires
fons. In AR, designers must take into

unigue set of skils

Humal 5, understand nor

ive Al 100l 5

cues, and empathize with the needs and concers of  ple,

others. These are all essential components of effective  specify the genre of music, the length of the piece, and machine learning algorithms to analyze existing sounds  will e experienced, and how the digital content they
leadership the instruments to be used. A prompt for a generative art and create new sounds that are similar in style or create wilnteract with and enhance that environment
only about being able to communi algorthm might specify the color palette, the style, and Midjourney: This is a generative Al ol that creates This requires an understanding of how to use visual and
also to build a relationship of trust and influence. People  the subject matter unique, absract images by using a combination of deep  audio cues o guide users through the AR experience and
tend to follow those whom they respect and trust, and A arming and neural networks. Users can input their own  create a seamless integration between the digital and
bty to buld such relationships with people.  The design of the prompt s critical to the success of the images, and Mid use them as a starting point  physical worlds

generative Al algorithm. A well prompt can e to generate new, surreal images that are similar in style In VR, designers must create immersive, three-dimension
Part Two: new sl tostat developing today sultin content that is creative, engaging, and meaningful or color al environments that allow users to fully engage with dig:
s technology continues to advance at a rapi while a poorly designed prompt can result in conter Short for Bidirectional Encoder Representations  ital content in a way that feels natural and intuitive. This
becoming increasingly important for individuals to devel- s irelevant, unappealing, or even offensive. rom Transformers, BERT is a powerful tool for natural involves an understanding of how to create realstic light
op the skills necessary to stay ahead of the curve. Two language processing. It can be used for tasks such as ing, textures, and movements within the virtual space,
areas of expertise that are particularly crucial for the fu-  To learn generative Al prompt design, one must have ext classification, named entity recognition, and question s well as how to create a sense of depth and scale that
ture are generative Al prompt design and AR & VR design. a solid understanding of Al and machine learning algo- answering accurately reflects the user's position and movements

fiths, as well as pDream Developed by Google, DeepDream s a ool within the VA environment
Generative Al prompt design ve content. This may that ses neural networks 1o generate surreal and ab

tive Al prompt d ombination

d of study that

ignisaf

ing music theory, art history, o lterature, stract images from existing images. Learning design for AR and VR require
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The New Trend
in Ul Design:
An Overview of
Neumorphism

Neumorphic design is a visual trend that has gained traction
with /UX designers and become a popular aesthefic choice.
for contemporary software, websites, and mobile apps.

The Origing of Neumarphic Design

Neumorphic design s a visual  When Apple reeased the Macintosh n 1984, it was the it

trend tht has aned tractin personsl computer with a gaphical use

Apple cofounder Steve Jobe believed hat familar icons and.
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face companents of everything bt their mast essential element;
lne, hape,and color-making it a ast and highy fiexble sty that
was wel sute o large comparies ooking to systematize ther
design anguage

For a few years, skeuomerphysm was anatherma o desiqners, but
from it ashes, anewtrend rose o prominence. s

10 ofe the best of s predecessors Strking s balance between b
pereatsm and miimalism, neumorphiam uses colocs, textures, and
adows in  way tht fees tre o e without being ovely detaied

Neumorphism 101
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The Pros and Cons of Neumorphic Design

What are the skills

designers need

to stayre nt

in the next decade?

Neumrphic Design I Timeless
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